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About this Manual

This manual introduces the Ohio Restaurant 
Association’s (ORA) graphic standards and 
system, which are designed to provide a strong 
and clear identity for the organization. Through 
strict adherence to these standards, we can fortify 
our brand positioning against competition and 
strategically link key personnel and services to the 
Ohio Restaurant Association brand.

Although this system employs certain guidelines 
to produce the intended consistency, there are 
sufficient liberties to provide ample flexibility and 
creative elbow room. It is intended to be a guide for 
communications professionals, graphic designers, 
desktop publishers, print production houses, and 
other sub-contractors that produce materials for 
the Ohio Restaurant Association.

The information is organized by topic and covers  
most probable applications. If you are developing 
materials that are not discussed in this manual, 
or have questions about any of the guidelines, 
please contact Maureen O’Rourke at:  
MORourke@ohiorestaurant.org
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The Importance of Identity

An organization’s logo is the summit of its brand. 
The foundation builds up to the logo, giving us the 
visible, tangible character. If people outside our 
organization were to only experience the Ohio 
Restaurant Association logo, would they walk away 
with a sense of what the brand represents?

This personality is revealed by what we do, what 
we say, and even by what we think, on whatever 
scale. Sometimes it can be the very smallest detail 
in our communications that sends out an all-
important cue to who we are.

A thoughtfully implemented brand strategy and 
identity design is one of the most effective ways of 
projecting a differentiated and compelling image.

we know who we are

logo

look & feel

targeted messages

core messages



6/35



7/35

BRAND PROFILE
The Ohio Restaurant Association is built on six Core Values that 
inform every aspect of our brand and our business. These values 
extend into our Brand Attributes and into the Core Messages that 
we are trying to communicate with our brand. This section contains 
a breakdown of these Brand Attributes, Core Values and Messages.

1.0
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Why We Do This – Core Brand Values

Promise – Value Proposition

Who We Are – Brand Attributes

Your brand has a personality, and it’s a big part of how customers and the public 
see you. An organizations brand attributes are the functional and emotional 
associations that customers have with your brand. Attributes such as Bold, Quality 
and Influential are the standard that ORA holds itself to in everything they do.

Brand core values are the central theme of your brand – the big idea behind 
your organization. ORA’s core brand values produce the motivation to work 
hard for all members. Our promise of Excellence, Stewardship, Integrity, Passion, 
Relevance and Leadership guide our internal, day-to-day conduct, as well as our 
relationship with the outside world.

The brand promise tells people what they can count on you to do. It is the voice 
of the entire organization. 

The key messages prescribe the key points to emphasize with each audience 
you touch.
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Why We Do This – Core Brand Values

Who We Are – Brand Attributes

Promise – Value Proposition Key Messages

A reliable advocate for restaurants in Ohio, and a valuable 
resource to help make the Ohio restaurant industry more successful. 

Personality & Voice 

Experts in bringing quality resources to the Ohio restaurant industry;  
male/female, educated/uneducated, suburban, urban & rural, trustworthy, 
experienced, advocates, determined and driven.  

Dedicated to the Success of Ohio’s Restaurant Industry.
Restaurant Dreams Live and Stay Alive with Us.
Connecting the Ohio Restaurant Industry.
THE Authority for Ohio Restaurants.
Every Member Matters. 
PROMOTE. PROTECT. PARTNER

EXCELLENCE 

We deliver what we 
promise and go beyond 
what is expected to achieve 
exceptional results. We 
demonstrate excellence 
by challenging each other 
to reach the highest levels 
of professionalism and 
leading by example.

STEWARDSHIP

We embrace a servant-
leadership mindset. ORA 
members come first in 
everything we do. 

INTEGRITY

 We do the right thing - no 
matter what. Honesty, 
transparency and 
accountability are at the 
core of our organization.

PASSION

We care. Passion is the 
energy, commitment and 
enthusiasm that inspires 
us to serve our members 
and cultivate meaningful 
relationships. We value 
the creativity, dedication, 
courage, & spirit that drives 
us beyond the ordinary.

RELEVANCE

We consistently deliver 
member value by 
practicing innovation and 
thought leadership.

LEADERSHIP

We empower our 
members to pursue their 
dreams and realize their 
goals of achieving high-
performance businesses

BOLD 

The ORA is determined. We promote and protect our 
members. We are strategic in empowering our members 
to participate in public policy, helping to contribute to our 
industry’s collective success.

VIBRANT

We are innovative and energetic. We continuously 
work to inspire and motivate our members to  
be successful.

THOUGHTFUL

We are here for our members. We are a consistent and 
reliable source of helpful information that will help propel 
our members success. 

QUALITY

The ORA is celebrating our 95th anniversary. We use our 
experience and roots to provide the highest quality value 
to our members. They are the reason we exist. 

INFLUENTIAL 

Together, we can create change and build connections, 
which will help to support and grow the restaurant 
industry statewide. When our restaurants succeed, we 
all succeed.

WARM 

We want the Ohio Restaurant Association to be a place 
where restaurant operators large and small, from all 
around the state can come together to create a stronger, 
and more unified Ohio restaurant industry. 
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2.0
BRAND ARCHITECTURE
Our brand architecture sets the foundation for all the other 
components of our brand and aligns our brand personality traits, 
our means, our promise, our story, and our visual and operational 
requirements into a single unified structure.
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TBDTBD

Brand Architecture Explained

Our brand architecture is composed of a core 
brand (umbrella organization), the Ohio Restaurant 
Association, and its sub-brands and extensions. 
The sub-brands are broken down by programs  
and groups. 

For government & lobbying use
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SIGNATURES
Our brand’s logo (signature variations) is the key building 
block of our visual identity, the primary visual element 
that identifies us.

The various Ohio Restaurant Association signatures 
include a primary signature and alternative signatures.

3.0
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Signature – Primary Lockup

The Signature is the main graphic element of our 
identity. It is the primary representation of our 
brand, and our brand recognition depends on its 
consistent and considered application.
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Signature – Anatomy

Heritage

The ORA is proud to have served Ohio’s culinary 
entrepreneurs for nearly a century. Our founding 
year, 1920, anchors the wordmark in every lockup 
of the logo.

Wordmark

Our wordmark is the full name of our organization. 
It is designed to help convey our brand personality 
attributes: Bold, Vibrant, Thoughtful, Quality, 
Influential and Warm.

Descriptor

Our brand tagline “Promote. Protect. Partner.”  
boils down our entire organizations most 
important goals into three short steps.

Heritage

Wordmark

Descriptor
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Signature – Alternate Lockups

Signature Rollout Phase 1

Our initial brand launch will include the standard 
type-set logo and the alternate, hand-drawn 
signatures that can be used to customize pieces 
targeted at specific types of restaurants.

Signature Rollout Phase 2

After the brand is well established and has a 
diverse collection of collateral, additional hand-
drawn logomarks will be introduced into the brand.

Affordable Moderately Priced High-End
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Signature – Alternate Insignias

The Ohio Restaurant Association has three 
insignias that can stand in place of the logo in 
certain instances, but should never be used to 
represent ORA on a piece where the standard  
logo isn’t present.

Insignia – Seal Insignia – OhioInsignia – Monogram
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Signature – Proper Usage

When reproducing the logo, never try to 
reconstruct the logo or any of its elements. Use 
only approved digital artwork. Master art of the 
logo is available in various file formats for both Mac 
and PC platforms.

When using the signature in an environment that 
includes other graphic or typographic elements, the 
logo must stand alone, surrounded by a minimum 
amount of clear space. 

In order to ensure that the Ohio Restaurant 
Association signature is never crowded or visually 
over-whelmed, a minimum space of 1X should be 
maintained on the left, right, top and bottom sides 
of the logo. 

The Ohio Restaurant Association uses 2 PMS color 
to build the primary application of the signature (PMS 
534 and PMS Warm Red) but there will be certain 
circumstances where we will only be able to produce 
our identity in black and white or one color.

When we only have access to one color production, 
it is recommended that the logo be displayed/
printed in either the Ohio Restaurant Association 
PMS 534, PMS Warm Red, white or solid black.

Clear Space defined should also be applied  
to all alternative lock-ups.

Min size 1.5" wide

One Color Application : Acceptable Colors

WHITEBLACK PMS 534 C PMS WARM RED

Minimum Clear Space

Minimum Clear Space

1X =
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Signature – Improper Usage

Although these guidelines allow a certain degree 
of flexibility, it is important that the Ohio Restaurant 
Association signature is not redrawn or altered in 
any way.

Always use the approved versions of the signature. 
The signature can be used on a white or colored 
background, utilizing colors or tints from the Ohio 
Restaurant Association secondary color palette. It 
can also be used on photographic images, as long 
as the content is simple and does not distract from 
the logo visually. 

Shown here are some examples of incorrect usage  
of the logo.

Never distort, modify, or rotate the logo

The logo must stand out clearly when placed upon a 
pattern background or image

Never place the logo on a background with little 
or no contrast

Never add unapproved slogans,
words, graphics or effects to the logo

Never change the color of the logo

TOGETHER WE ARE THE ORA
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COLORS
Just as important as the design of our signature are 
the colors we use. By creating special colors for 
our organization, we can adapt the Ohio Restaurant 
Association image to nearly every application, while 
maintaining high recognition value.

4.0
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Colors

Primary – Core Brand

Our primary color palette is made up of four colors, 
Watermelon, Blueberry, Coconut and Quinoa. Color 
is a vital part of our identity. The consistency of its 
application and the accuracy of its reproduction are 
very important.

Blueberry
Core Brand Color

Quinoa
Core Brand Color

Coconut
Core Brand Color

Watermelon
Core Brand Color

20% 20% 20%20%60% 60% 60%60%40% 40% 40%40%80% 80% 80%80%

PMS 534 C
CMYK 90, 82, 36, 26
RGB 48, 58, 96
HEX #303960

PMS N/A
CMYK 0, 0, 0, 0
RGB 255, 255, 255
HEX #ffffff

PMS WARM RED
CMYK 0, 83, 80, 0
RGB 240, 83, 63
HEX #f0533e

PMS 4545 C
CMYK 0, 8, 27, 16
RGB 215, 197, 156
HEX #d7c59c
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TYPOGRAPHY
Typography is a strong extension of our brand’s 
personality. That’s why we’ve designated Alte Haas 
Grotesk, Ostrich Sans and Proxima Nova as our 
primary typefaces. This simple, modern face helps us 
communicate ideas professionally and confidently.

5.0
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Aa AaAa

Typography – Primary Typefaces

Ostrich Sans Proxima NovaAlte Haas Grotesk 

For Print & All Internal Communications

Alte Haas Grotesk 
www.1001fonts.com/alte-haas-grotesk-font.html

Ostrich Sans 
www.1001fonts.com/ostrich-sans-font.html

Proxima Nova 
www.myfonts.com/fonts/marksimonson/proxima-nova/

Medium

Black

Regular

Semibold

Bold

Heavy

A B C D E F G H I J K L M N O P Q R S T U VWXYZ

a b c d e f g h i j k l m n o p q r s t u vwxyz

1 2 3 4 5 6 7 8 9 0

A B C D E F G H I J K L M N O P Q R S T U VWXYZ

a b c d e f g h i j k l m n o p q r s t u vwxyz

1 2 3 4 5 6 7 8 9 0

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890
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Aa
Yantramanav 

Regular

Medium

Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

Aa
PT Sans

Regular

Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

Aa
Open Sans

Light

Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

Typography – Secondary Typefaces

For All Web & Electronic Use

Yantramanav 
www.fonts.google.com/specimen/Yantramanav

Open Sans 
www.fonts.google.com/specimen/Open+Sans

PT Sans 
www.fonts.google.com/specimen/PT+Sans
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6.0
Á LA CARTE
The ORA’s Á La Carte is the official publication for the Ohio 
foodservice industry. Brought to you by the Ohio Restaurant 
Association, this members’ only benefit contains important industry 
news, legislation information, upcoming events and new trends 
within the industry.

Within its pages, members will find information relating to 
government affairs, industry education initiatives, the Ohio ProStart® 
program, peers and much more. Special features include articles 
focusing on health and safety, the benefits of social media tactics 
and workers’ compensation.
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When working off the provided template to create 
an À La Carte cover, be sure to adhere to ORA’s 
color and typeface standards. The two templates 
feature a horizontal and vertical photo option, with 
a portion of the photograph breaking the frame of 
the photo, such as the top of a persons head.

When adjusting the story title, make sure there are 
no thin or awkward slices of photo interfering with 
the type placement.

T H E   V O I C E   O F   T H E   O H I O   F O O D S E R V I C E   I N D U S T R Y

INNOVATION &
TECHNOLOGY

MEET

RICHARD
BLAIS

THE RENOWNED TOP 

CHEF IS HEADLINING 

THE MID-AMERICA  

RESTAURANT EXPO  

THIS YEAR.

Tagline

Title

Issue Number

Cover Photo

Story Title

Issue Subject

ORA Seal

8.5”

11”

T H E   V O I C E   O F   T H E   O H I O   F O O D S E R V I C E   I N D U S T R Y

THE VOICES
OF THE RESTAURANT INDUSTRY

THE REALITY OF OVERREGULATING THE RESTAURANT INDUSTRY -  

FROM MINIMUM WAGE TO  PREDICTIVE SCHEDULING

ORA’S ANNUAL
SAFETY ISSUE

Tagline

Title

Issue Number

Cover Photo

Story Title

Issue Subject

ORA Seal

Vertical Photo Template

Horizontal Photo Template
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PHOTOGRAPHY
Photography is a strong extension of our brand’s 
personality. We’ve broken down the photography  
into three categories that can be used on a variety  
of collateral.

7.0
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Shot Breakdown

Food Prep

This is where we catch a shot of the action, the 
sizzle of the steak and the fast paced operation  
of a busy kitchen.

Finishing Touches

Show off our members culinary craft with artistic 
close-ups. Shallow angles, romantic lighting  
and selective focus can be used to display  
food attractively. 

Members & Restaurants

Our members come from a spectrum of various 
bars & restaurants. We want to proudly show off 
all members and locations, from Ohio’s hidden 
gems to the highest-end eateries. 
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Supporting Shots & Textures

ORA Patterns/Texture

Our pattern resembles a mainstay of restaurant 
culture, the classic checkered tablecloth. Keep  
the pattern symmetrical and avoid any thin slices 
of color at the edge of a page. 

Kraft paper can either be used as a print substrate 
or its texture and color utilized as a design element.  

Solid Fields for Content

Photographs with shallow depths of field and off 
center areas of interest are optimal when needing 
to overlay headlines or smaller text.

Duotone Photos

Best for high-impact, full-page imagery. This  
effect can be attention-grabbing, so be sure 
to use tastefully.

Duotone images are created by using only 
two colors to render an image. They can be 
easily designed with ORA’s brand colors using 
the Gradient Map feature in Adobe 
Photoshop.
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8.0
FILE NAMING 
GUIDELINES
Keeping our files organized is vital to ensure we 
always have the correct file type and colorspace 
for the given application. This section covers 
what logos should be used for various print and 
web purposes. 
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FILE NAME DESCRIPTION COLOR RESOLUTION USAGE

ORA_Logo_Standard.eps Horizontal Pantone Colors Vector Print – 100% or larger 
ORA_Logo_Standard.jpg Horizontal CMYK Bitmap Print – 100% or smaller 
ORA_Logo_Standard.png Horizontal RGB Bitmap Web – 100% or Smaller 

ORA_Logo_Standard_Black.eps Horizontal Grayscale Vector Print – 100% or larger 
ORA_Logo_Standard_Black.jpg Horizontal Grayscale Bitmap Print – 100% or smaller 
ORA_Logo_Standard_Black.png Horizontal Grayscale Bitmap Web – 100% or Smaller 

ORA_Logo_Standard_Grayscale.eps Horizontal Grayscale Vector Print – 100% or larger 
ORA_Logo_Standard_Grayscale.jpg Horizontal Grayscale Bitmap Print – 100% or smaller 
ORA_Logo_Standard_Grayscale.png Horizontal Grayscale Bitmap Web – 100% or Smaller 

ORA_Logo_Standard_White.eps Horizontal Grayscale Vector Print – 100% or larger 
ORA_Logo_Standard_White.jpg Horizontal Grayscale Bitmap Print – 100% or smaller 
ORA_Logo_Standard_White.png Horizontal Grayscale Bitmap Web – 100% or Smaller

File Naming Guidelines

File Naming Structure

ORA _Logo_Standard _Grayscale.eps

Ohio 
Restaurant 
Association

Color  
Space  
Used

Standard  
Logo 

Lockup

File  
Extension  

Type

File Name Anatomy

We have developed a file naming structure 
that makes identifying a signature easy. 
Choose a version with the description you 
want (Standard, High-End, etc.), followed by the 
colorspace (RGB for screens, CMYK for print), 
and finally the file extension, which indicates 
the resolution and usage.

Vector-based images can be scaled up to 
any size, but cannot be used in electronic 
applications. Bitmap images are made of pixels 
and will appear blurry of scaled beyond 100%.



34/35

CONTACT INFORMATION
If you need access to any of our brand assets such as logos, typography 
or photography, or if you have any questions, please contact us using the 
information below.

9.0
Maureen O’Rourke 
Director of Marketing &  
Strategic Partnerships

614.246.0107 
MORourke@ohiorestaurant.org

Ohio Restaurant Association
1525 Bethel Road, Suite 201 
Columbus, Ohio 43220

Office  614.442.3535 
Fax  614.442.3550 
Web  www.ohiorestaurant.org
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