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Rich Wallace (President of the Southern California Black Chamber of Commerce) and Frank
Montes (President of the Hispanic Chamber of Commerce).
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Are you exactly where you want to be in
life? No one is because we always strive for
Southern California Black Chambers of Commerce more in this world. One of the keys to
moving on to your next destination is the
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You may not like where you are but you are
there for now. The more you complain, resist
and kick and scream the longer you will
have to stay there.
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Live in a state of 100% acceptance and know
that your path is perfect. The minute you
make that shift your energy changes and you
begin to move forward. You can speed up or
slow down based on your level of true
acceptance and understanding.
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California Black Chamber of Commerce Remembers

Aubry L. Stone
(August 10, 1944 - November 28, 2018)

A Giant in the Small Business Community,
President & CEO California Black Chamber of Commerce and
Founder/Chairman Emeritus US Black Chamber of Commerce

Aubry Stone "Stoney" is remembered.

Aubry Stone was an expert on business matters and relationship-building. The following are his
thoughts about a few subjects. ON HIS CAREER I think that the entrepreneurial spirit is a
mindset. Some people get it automatically. Some get it from their parents.
If it doesn’t exist in one, developing that spirit becomes a responsibility for people like myself.
Where we can, we want to encourage those that can, to start and sustain their own businesses.
Studies show small business people are the best paid people in America.
I came to a realization that many of our issues, including our most pressing social issues, can be
resolved by capitalization.The Black community has never a lack of enthusiasm for developing
businesses. There has never been a lack of self-confidence to do it. What is important, as
entrepreneurs, is to develop products or services that fulfill needs.

ON THE ROLE OF AFRICAN AMERICAN BUSINESSES IN THE OVERALL ECONOMIC
DEVELOPMENT OF BLACK COMMUNITIES Black business has gone through a
metamorphosis, in terms of the role it plays in the development of Black communities
economically.
Yet, the changes have not changed the basic issues. In America, economics are critical. It is
incumbent upon us to connect small business development to the larger cause of improving the
economic outlook of Black communities.
ON THE BLACK COMMUNITY’s SUPPORT OF BLACK BUSINESS I don’t think we support our
Black businesses to the extent that we can. However, there are reasons for that. Some of the
reasons are subliminal. What’s beholding upon small business owners is that business is
business. Business people must be mindful of the competition that exists in the marketplace. It is
very, very stiff competition regardless of race.
We must be sure that whenever we put out a product or service that it must be of high quality and
capable of competing with anyone else’s product. KDEE: Dedicated To Economic Empowerment
DECEMBER 2018 PAGE 10 AUBRY STONE in HIS OWN words Aubry Stone had a way with
words.
Here are some of the things one would likely here him say: “You’re either sitting at the table
helping make the deal, or you’re on the menu.”
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About the Black Chamber

Mission
The Southern California Black Chamber of Commerce (SCBCC) is a nonprofit 501(c)(6) business
organization dedicated to improving the economic environment for the minority business
community, and fostering business development and prosperity. The SCBCC focuses its efforts on
four major areas:
Economic Development
Community Development
Public Policy and
Membership Services
The SCBCC invests financial and other resources to implement relevant programs for members and
which affect the orderly growth and development of the community. It is the catalytic agency that
brings together all of the forces, public and private, through which common goals can be
resolved. The fundamental mission of the SCBCC is to create and promote a climate where
minority businesses can operate in a productive and profitable manner. The SCBCC has served
member businesses since 1993, and their enabling them to prosper through mutual cooperation
and support.

Financial Strength and Stability
As in any business a sound financial base is essential for a chamber of commerce to perform its
mission. A portion of the SCBCC’s finances are received on a voluntary basis from chamber membership, through an annual dues investment. The amount a member pays to the chamber may be
based on a fee formula, business classification, special negotiation or averaging. Increasingly over
the last 10 years, dues make up a smaller percentage of chamber budgets, with the average being
about 50 percent. The
remaining portion of the budget is dependent upon income received through the sales of
publications, charges for services, special projects and foundations. A well developed product and
services program is the current trend for successful chambers of today.

Structure
The SCBCC is governed by Officers and a Board of Directors. The President of the Board
appoints
Committee Chairs to meet the needs of the Chamber. The staff is headed by the Executive
Director.

Programs
The SCBCC’s primary programs are created to provide the maximum benefit to business owners and
professionals in Southern California. These programs include:
 Contacts to Contracts – The SCBCC actively engages in facilitating government and corporate
contracts for minority businesses.
 Business Development and Training – Minority business owners, operators and their staff are
provided a range of workshops, one-on-one training, peer mentoring, resources and referrals.
 (Networking and Professional Development – The SCBCC provides local and regional
networking for all who wish to participate. Monthly mixers, local business conferences, seminars
and workshops are provided for the purpose of unifying and connecting minority businesses with
the resources, contacts and training needed to grow their businesses.
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USBC Welcomes New Chamber Member: Up State New York Black
Chamber of Commerce
The U.S. Black Chambers (USBC) continues to grow its impact and reach of 136 nationwide Black
Chambers of Commerce and small business associations reaching nearly 250,000 small
businesses.
The most recent addition to USBC's membership is the Upstate New York Black Chamber of
Commerce (USNYBCC). USBC President Ron Busby released the following statement regarding
the incoming Chamber:
"It is with great pleasure to welcome the Upstate New York Black Chamber to our thriving
membership of Black business owners and Chambers of Commerce. Bringing USNYBCC
President Mr. Anthony Gaddy and the Up State New York Black Chamber of Commerce on
board as a member allows us to better assess and advocate for Black business owners in
the upstate region.
Expanding our efforts to upstate New York helps us further our mission of economic
empowerment through the creation of resources and initiatives to support nationwide growth
of Black-owned businesses," says USBC President Ron Busby.
The USBC continues to be a key resource for Black Chambers across the nation. Upon becoming a
new USBC member, Upstate New York Black Chamber President & CEO Anthony Gaddy had this
to say:
"The Upstate New York Black Chamber of Commerce is proud to be the newest member of
the U.S. Black Chambers family. Joining the U.S. Black Chambers will provide us with a platform to engage, educate and empower, established businesses, business owners, as well as
future entrepreneurs. We will commit our resources of people, time, information and capital
toward providing opportunities that create wealth and equity within our communities."
"We look forward to representing the interests and advocating on the behalf of our members
throughout Upstate New York in cities including Albany, Buffalo, Rochester, Syracuse, Kingston, Newburgh, Poughkeepsie, and Hudson,” says USNYBCC President Anthony Gaddy.

5

Over $2,500 on Discounts for members only

Restaurant Coupons –Save up to 50%

Entertainment® Travel Planner

Discount Admission to Zoos and Aquariums Buy One, Get One Golf Coupons
Save on the Go with our Coupon App
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Discount Movie Tickets
Ski Rental & Lift Ticket Deals

DOLLAR & SENSE
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ACCESS TO CAPITAL
Moreno Valley Mixer the 1st Thursday
Pomona Valley Mixer the 1st Monday

Montclair, Chino, Upland, Pomona,
Diamond Bar, West Covina, Chino Hill, Claremont, San Dimas, La Verne

Palm Springs Mixer the 2nd Tuesday

Cathedral City, Palm Desert, Indian Wells, Laquinta, Indio

High Desert Valley Mixer the 3rd Monday

Inland Cities West Mixer the 3rd Tuesday
Fontana, Ontario, Rancho Cucamonga,

San Gabriel Valley Mixer the 3rd Wednesday

Pasadena, Monrovia, Duarte, El Monte, Arcadia, Glendora, Covina, Azusa,

Hollywood Mixer the 3rd Thursday

Culver City, North Hollywood, Inglewood
Last Week of Month

Inland Cities East Mixer the Last Monday

Highland, San Bernardino, Redland, Loma Linda, Beaumont, Big Bear, Arrowhead

Inland Valley Mixer Last Tuesday

Temecula, Murrieta, Lake Elsinore, Wildomar, Perris, Menifee and Canyon Lake

Barstow Mixer Last Wednesday
Riverside Cities Mixer the Last Thursday

Corona, Norco, Jurupa Valley, Mead Valley, Good Hope,

International Chapter Webinar
*CHECK WEB SITE FOR UPDATES*
Council of Chambers & Business Affiliates
A/A Chamber Commerce of San Joaquin, Antelope Valley AACC, L.A. Black Business Association,
Carson Black Chamber of Commerce, Central San Diego Black Chamber, Contra Costa Black Chamber
Crenshaw Chamber of Commerce, IAAAACAME, Inc., Kern County Black Chamber, Fresno Metro Black
Chamber, Greater Los Angeles A/A COC, Greater Watts-Willow Brook Chamber of Commerce, Monterey
County A/A COC, Moreno Valley Black Chamber, North Bay Black Chamber Oakland AA Chamber of
Commerce, Regional Black Chamber SFV, San Francisco A/A Chamber Silicon Valley Black Chamber,
Solano County Black Chamber, U.S. Black Chamber of Commerce, Inc. Latin Business Association, Black
Women's Network, The Hollywood Jewish Chamber of Commerce, The Asian Business Association, The
Los Angles Urban League
8

Where You Grow Up Can Affect Your Future
SONYA R. PORTER AND MAGGIE R. JONES

Moving early in life to a neighborhood where children experience better overall outcomes can increase a
child’s income by several thousands of dollars later in life. According to the Opportunity Atlas, a new
interactive tool released today, social mobility varies widely by neighborhoods just a few miles apart, even
when families have similar incomes.
Moving at birth from a below-average to an above-average mobility neighborhood within the
same county would increase the lifetime earnings of a child growing up in a low-income
family by approximately $200,000.

For the first time, public access to highly localized data on social mobility is available through the
Opportunity Atlas. The project is a U.S. Census Bureau collaboration with Raj Chetty and Nathan Hendren
at Harvard University and John Friedman at Brown University. A mapping interface allows users to conduct
custom analyses for neighborhoods. It lets them better understand which neighborhoods offer children the
best chances of climbing the income ladder later in life.

How the Opportunity Atlas Works
The Census Bureau has long provided data that give a snapshot of
neighborhood characteristics at a given time. These data have proven valuable for
economic and social research for decades. However, these snapshots don’t allow the

direct study of social mobility. “We’re excited that the Census Bureau can provide
the public with access to social mobility estimates for the first time through the
Opportunity Atlas,” said Ron Jarmin, Deputy Director, and Performing the Non-Exclusive Functions and Duties of the
Director of the Census Bureau. “The Atlas has great social significance because no one has ever had access to social
mobility estimates at such a granular level.” The Opportunity Atlas was constructed using data on 20 million
Americans who are in their mid-thirties today. The data were stripped of personal information and statistically
protected. The Census Bureau has been increasing its use of administrative records in data collection. “But now, after
using modern data protection methods, the Census Bureau is able to provide all data users with access to our rich data
that combines census and administrative records,” Jarmin said. To build the Opportunity Atlas, these individuals were

first mapped back to the Census tract in which they grew up. On average, 4,200 people live in a single tract. For each of
the 70,000 tracts in America, the Opportunity Atlas estimates children’s average earnings, incarceration rates, teen birth
rates, and a variety of other outcomes by their parental income level, race and ethnicity, and gender

Where You Grow Up May Shape Your Future
The Opportunity Atlas reveals that children who grow up just a few miles apart in families with comparable incomes
often have very different life outcomes. The map below shows one example of how these outcomes can vary drastically
– in this case, by comparing the incarceration rates for black men who grew up in very low-income families in central
Los Angeles.
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Mattress Firm Files for Bankruptcy,
Could Close Up to 700 Stores
It’s official. Mattress Firm announced Friday that
it has filed for Chapter 11 bankruptcy protection.
The announcement comes after many outlets
reported for months the mattress retailer was
prepping to file. As part of its restructuring plan,
Mattress Firm could close as many as 700 of its 3,400 locations leading up the holiday shopping season.
The company said 200 of those locations are expected to close in the next few days.
Steve Stagner, CEO of Mattress Firm, said its new plan will allow them to strengthen its “balance sheet and
accelerate the optimization of our store portfolio.”
“Leading up to the holiday shopping season, we will exit up to 700 stores in certain markets where we have
too many locations in close proximity to each other. We intend to use the additional liquidity from these
actions to improve our product offering, provide greater value to our customers, open new stores in new
markets, and strategically expand in existing markets where we see the greatest opportunities to serve our
customers,” Stagner said in a statement.
Overall, it has been a rocky few years for the Houston-based mattress chain. Last October, the company
filed a lawsuit against two of its former employees, a broker and a group of developers who they claimed
conspired to push the company to aggressively expand and open stores. A few months later it had to close
200 stores, while its parent company, Steinhoff
Holding, was being investigated for delaying its
year-end accounts due to “accounting irregularities.”
Then in January of this year, a Reddit thread
accused several of Mattress Firm’s locations of
laundering money. Mattress Firm has denied those
allegations. However, that same month, company
CEO Ken Murphy announced his resignation.
Additionally, the chain has increasingly come under
pressure by a slew of new mattress startups,
including Casper and Avocado Green. Further,
Amazon announced earlier this month that is now
selling its own mattresses.
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National Coalition of Black Meeting Planners (NCBMP)

Black Coalition of Education
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High Desert Chapter

Tax reform brings changes to real estate rehabilitation tax credit
Tax Reform Tax Tip 2018-161
October 17, 2018

The rehabilitation tax credit offers an incentive for owners to renovate and restore old or historic buildings. Tax reform
legislation passed in December 2017 changed when the credit is claimed and provides a transition rule:
The credit is 20 percent of the taxpayer’s qualifying costs for rehabilitating a building.
The credit doesn’t apply to the money spent on buying the structure.
The legislation now requires taxpayers take the 20 percent credit spread out over five years beginning in the year
they placed the building into service.
The law eliminates the 10 percent rehabilitation credit for pre-1936 buildings.
A transition rule provides relief to owners of either a certified historic structure or a pre-1936 building by allowing
owners to use the prior law if the project meets
these conditions:
– The taxpayer owned or leased the building on
January 1, 2018, and the taxpayer continues to
own or lease the building after that date.
–The 24- or 60-month period selected by the
taxpayer for the substantial rehabilitation test
begins by June 20, 2018.
Taxpayers use Form 3468, Investment Credit, to claim
the rehabilitation tax credit and a variety of other investment credits. Form 3468 instructions have detailed requirements for completing the form.
More information:
Rehabilitation Tax Credit - Real Estate Tax Tips
Internal Revenue Code Section 47

Subscribe to IRS Tax Tips
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What is Small Business Expo?
Small Business Expo is America’s BIGGEST Business to Business Trade Show, Conference & Networking Event
for Small Business Owners, Entrepreneurs, Start-Ups and anyone that works for a Small Business or who is
inspired to start their own Business.
Small Business Expo has been recognized three years in a row as an Inc 5000 fastest-growing
privately held company celebrating its Ten Year Anniversary.

Our focus is on targeted learning, networking, building valuable new business relationships & finding top
vendors that help Business Owners take strategic action to immediately improve their Small Business.
At this FREE one-day event hosted in 15 Major US Cities, over 75,000 passionate Business Owners will
connect, network with vendors in various industries, and learn from the best in business about how to solve
their most pressing business issues.

Small Business Expo Highlights Include:


Shows in 15 Major US Cities
 FREE to attend ROI
 Seminars presented by Industry Experts
 Business-Critical Workshops to drive immediate action & business growth
 Speed-Networking Sessions that create new opportunities
 Connect with Industry-Leading Vendors in the Exhibitor Hall to get the best
deals & discounts for various products & services to run a successful business
 A Fun, High-Energy & Collaborative Environment
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San Gabriel Valley Chapter

IRS information

Security Summit plans National Tax Security Awareness Week, Dec. 3-7; New
Twitter handle launched, ‘Dark Web’ webinar planned
IR-2018-228
WASHINGTON – With the approach of the holidays and the upcoming tax season, the Internal Revenue
Service, state tax agencies and the nation’s tax industry will sponsor a nationwide campaign in December
urging people to better protect their sensitive tax and financial data.
The third annual National Tax Security Awareness campaign, to be held Dec. 3-7, will feature events
nationwide, highlight a daily security topic and mark the launch of a special @IRS Tax Security Twitter
handle that will keep the public aware of emerging threats throughout the 2019 tax filing season.
“This time of year marks an especially risky period for people and their sensitive financial data,” said IRS
Commissioner Chuck Rettig. “There are added risks with online holiday shopping and tax scams that could
threaten people’s tax data. We encourage people to review some simple steps to protect their data and
protect their tax returns during filing season.”
The IRS, states and the tax industry, partners in the Security Summit initiative, will join with consumer,
business and community groups to host more than 20 events in 19 states to raise cybersecurity awareness.
The campaign is especially timely as the holiday season brings out online shoppers sharing sensitive
financial data as well as online thieves seeking to con people into disclosing information that can be used to
file fraudulent tax returns.
Each day starting Dec. 3, National Tax Security Awareness Week will focus daily on a single key issue that
poses a threat to individuals, businesses and tax professionals and provides tips to better protect sensitive
data from cybercriminals.
The campaign will highlight simple steps taxpayers can take such as using strong security software and
strong passwords. It will highlight common tactics used by identity thieves to target taxpayers, businesses
and tax professionals. It will also focus on specific threats to businesses and to tax professionals, both of
whom are increasingly targeted by crooks.
@IRSTaxSecurity to keep taxpayers, tax professionals aware of scams
The IRS also is launching a special Twitter handle called @IRS Tax Security to share the latest scam and
security alerts that routinely increase during tax season. Taxpayers can follow @IRS Tax Security. The
Summit partners encourage people to share security information using the #Tax Security hashtag.
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Consider the implications
of this crazy idea:

Individuals, businesses and tax professionals can
get all the information they need during National Tax
Security Awareness Week by visiting a special
section on IRS.gov, following @IRS Tax Security on
Twitter or by signing up for news releases and tax
tips on IRS.gov.
Taxpayers looking to spread the word and show
their support for this effort can also add a temporary
National Tax Security Awareness Week overlay to
their profile photos on Facebook through Dec. 7.

What do you think would happen if I were to
follow you with a camera crew 24 hours a
day, 7 days a week for the next 100 days while
you went for your goals?

Free public webinar on how identity thieves use
the Dark Web

I bet 3 things would happen...
1. You would START doing the things you say

In support of Tax Security Awareness Week, a free
IRS webinar is being offered to help taxpayers
understand the Dark Web and how it is used as a
repository for: stolen identities, credit data, tax
information and banking/financial infomation. During
this webinar, IRS Criminal Investigation
representatives will provide an overview of the Dark
Web and answer questions that will help people
recognize the risks and use of the Dark Web by
cybercriminals.

you need to do.
2. You would STOP doing the things you know
you shouldn't be doing.
3. You would CRUSH your 4th quarter goals
and finish the year strong.
This is ALL possible through the discipline of
personal accountability.

This 100-minute webinar will be held on Monday,
Dec. 3, 2018, at 2 p.m. EST. To register go to
https://www.webcaster4.com/Webcast/
Page/1148/28472.

Accountability serves and protects your
character, credibility and commitments. It

ensures that what you want to

Security Summit makes progress, needs help
from public

accomplish...gets accomplished. It's important

Since forming the Security Summit partnership in
2015, the IRS, state tax agencies and the tax
industry have made significant inroads into taxrelated identity theft. Learn more about their efforts
and their progress at Security Summit on IRS.gov.

to understand that ALL unfinished

While the Summit partners continue to improve their
internal defenses, more help is needed from
taxpayers, businesses and tax professionals to
better protect the data that identity thieves need to
file fraudulent tax returns.

wanted to share with

Increasing public awareness about people’s role in
protecting their own data is a critical part of the
Security Summit efforts. Partners launched the
“Taxes. Security. Together” awareness campaign in
the fall of 2015. Tax professionals can also keep
track of alerts, awareness efforts and security news
at “Protect Your Clients, Protect Yourself,” an effort
that’s included several campaigns including this
summer’s “Tax Security 101.”

Gary Ryan Blair has put together what I and

goals, projects and relationships are the result
of broken promises and low levels of
accountability. With that reality in mind, I
you an exciting opportunity to achieve every
goal you set, to enforce accountability and

show you how to FINISH THE YEAR STRONG.
more than 521,000 people worldwide believe to
be the most comprehensive approach to goal
setting and rapid performance improvement.
It's called the 100 Day Finish Strong
Challenge and it's extraordinary.
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Why Should African Americans Vote?
By Aubry L. Stone
(August 10, 1944 - November 28, 2018)
At its core, voting is about divvying up resources. Every day our tax dollars go into the
government’s pot and then we rely on elected officials to determine where to spend that
money. If we don’t vote people into office who have our best interest and initiatives that
support our daily livelihood, then we can’t expect our tax dollars to be spent in our best
interest. Being complacent and not voting is not an option; unless you simply concede to
giving your hard-earned money away to people, programs and ideals that you do not support in everyday brass tacks.
When you don’t vote, you inadvertently support those contrary issues with your money.
Voting isn’t often seen that clear, cut and dry. In 1961, President John Fitzgerald Kennedy issued Executive Order
10925, which included a provision that government contractors “take affirmative action to ensure that applicants are
employed, and employees are treated during employment, without regard to their race, creed, color, or national origin.”
The intent of this executive order was to affirm the government’s commitment to equal opportunity for all qualified
persons, and to take positive action to strengthen effort to realize true equal opportunity for all.
President Lyndon B. Johnson followed up by prohibiting discrimination based on race, color, religion and notional
origins. He then added prohibiting discrimination based on sex and Executive Order 11246 requiring federal contractors
to take affirmative action to promote the full realization of equal opportunity for women and minorities.
The 1960’s were a watershed era for change and demand for equality. Prior to these tumultuous times, Black businesses
were shut out of contracting opportunities and Black youth were denied entrance into major universities (funded by our
tax dollars), not based on merit, but simply because they were Black.
After much angst, negotiations and a lot of “come to Jesus” conversations, Blacks started voting to support JFK, his
predecessor Johnson and little brother Robert Kennedy. As a result, the Voting Rights Act of 1965 aimed to overcome
legal barriers at the state and local levels that prevented Blacks from exercising their right to vote as guaranteed under
the 15th Amendment to the U.S. Constitution.
The ability to vote and Affirmative Action created wealthy Black entrepreneurs and a swarm of African Americans
entered college at a record clip, instantly raising Blacks’ earning potential in the wealthiest nation on the planet.
Obtaining contracts to do business with government has made whites in America rich and could very well create wealth
in the Black community for many generations. The government issues billions of dollars in contracts for businesses to
complete work projects. The money that comes with those contracts are your tax dollars and mine. If we don’t vote to
ensure Blacks get an equal opportunity to obtain those contracts, then complaining about our economic plight is futile.
In 1996 African Americans voted at an all-time low. We didn’t participate and during that same year, Proposition 209
was ushered into California 54% (yes) to 46% (no) to essentially roll back affirmative action, prohibiting race, religion,
sex, color, ethnicity and national origin to be considered in the University admission decision process and issuing of
contracts to businesses. Now government can’t, by law, ensure minorities get a piece of the pie unless elected officials
with our best interest are at least speaking up and pushing for equity, but if we aren’t voting then we aren’t winning.

Prior to this proposition, California was righting the wrongs of slavery, Jim Crow and overt discrimination. When Blacks
decided not to vote, they also decided to give back the pie, the American dream and the spoils of the tax dollars we work
so hard to obtain.
This November 6, we have an opportunity to vote on for statewide officials, local officials and a bevy of initiatives.
Don’t be complacent. Get in the game.
African Americans cannot afford not to vote. We must vote for people who have our best interest in mind, heart and
soul. We must vote for issues that advance the well-being of our families and communities. We can’t expect to win with
every vote, but if we don’t vote, we can certainly expect to lose.
- Aubry StonePresident/CEO California Black Chamber of Commerce
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Networking Mixer the Last Thursday
of every month

Riverside Cities Chapter

Washington, DC – As the national voice for Black-owned businesses, the U.S. Black Chambers,
Inc. applauds American trade negotiators in finalizing a new trilateral agreement with Canada and
Mexico.
The U.S.-Mexico-Canada Agreement (USMCA) modernizes the previous trade agreement and will
allow Black-owned businesses to be more competitive across borders. USMCA delivers on
principles laid out in the USBC's 2018 BLACKprint, including expanded opportunities for Blackowned businesses and the protection of intellectual property abroad. “Black-owned businesses are
one of the fastest growing segments of the America economy.
Tapping into our neighboring markets will allow our entrepreneurs to grow, and create wealth and
jobs throughout our community. We commend our trade delegation for ensuring that both Canada
and Mexico are at the table. We look forward to working closely with the Administration in raising
awareness of the new opportunities for Black-owned businesses,” said USBC President Ron
Busby.
The U.S. Black Chambers, Inc. is continuing its analysis of the final trade agreement, but already
recognizes valuable modernization including changes that streamline cross-border requirements
and increase de minimis shipment values, and encourage small business participation in the
trilateral market by establishing a “Committee on SME issues,” and stronger intellectual property
provisions that protect the innovations and creations of Black-owned businesses. “Two-thirds of the
world’s purchasing power and 95% of consumers live beyond our borders. In today’s economy, it’s
crucial that Black-owned businesses expand globally, and this agreement helps facilitate that,”
Busby concluded.
USBC President Ron Busby also encourages more engagement by U.S. agencies to educate and
support ready, willing, and able exporters in the Black business community. Contact: Krystal Glass
Krystal@usblackchambers.org
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Networking Mixer the Last

Inland Cities West Chapter

8 Secrets That Can Revolutionize Your Job Search

ENTREPRENEUR NETWORKING
The ABCs of Starting a Business

This workshop will provide information and resources important to know before venturing into
business. Topics include how and where to apply for licenses and permits; how to market a
business; how to make money work; how to put systemic processes in place; business
structures; the basics of funding programs; and the importance of having a business model
and how to execute it. Also discussed will be how to conduct market analysis, competitor
analysis; and programs and services available through various support agencies. $20
materials fee payable in class.
Save $13 by enrolling in all three Business Startup courses at once!
Click here for details on our Business Startup Series.
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Networking Mixer the Last

Inland Cities East Chapter

Become a member of the Southern California Black Chamber of Commerce

Inland Cities East: Palm Springs: Riverside:
San Gabriel Valley
Pomona Valley: Inland Valley: Inland Cities West:
Moreno Valley: Hollywood High Desert: Barstow: International

ccupy
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Networking Mixer the 2nd
Tuesday of Every Month

Palm Springs Chapter

“California water regulators voted in August 2014 to approve fines up to $500 a day for residents who waste water on
lawns and landscaping...” (Source: AP)

What can you do? Water Authorities estimate that every square foot of natural grass replaced with synthetic
turf saves 55 gallons of water per year. Therefore, a lawn of 1,800 square feet replaced with synthetic grass
could save over 99,000 gallons of water each year, which is a 67% savings in your water bill!
Go Future Greens’ Solution to this...

Neighborhood Yard Sale!
For a Limited Time Only: You, and everyone in your neighborhood, can
save BIG on a Waterless Grass installation! By collectively combining you
and your neighbor’s square footage, everyone can have a beautiful Waterless Grass installed for as low as $6.99 sq ft (minimum of 2,500 sq ft). Now
your Neighborhood can reap the benefits of saving water, saving money
and having a natural looking, well manicured, green lawn all year long.
Waterless Grass is safe for kids and pets.

Call NOW for more information and get started TODAY!

(833)-440-7722 ext 800 (Niki) or 801 (David)
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Networking Mixer the 3rd
Tuesday of every month

Inland Valley Chapter
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International Chapter

The Official Newsletter of the Black Chamber of Commerce

ADVERTISING RATE CARD
Circulation:
San Gabriel Valley, Inland Cities West, Inland Cities East Riverside Cities
BCC, Moreno Valley, Pomona Valley Palm Spring , Hollywood Cities, Inland Valley, Barstow High
Desert
International BCC
Blackchamberofcommerce.org 888-466-7408
PO. Box 1722, Duarte, CA 91009

Readership:
Content:

10,000+

Information for small to medium size businesses, professionals and
entrepreneurs. Local cultural events, as well as state and Federal
political and economic news of importance are shared with our
readership.

Cultural Political Local
Distribution: Drop distribution to prominent firms businesses, bookstands
and mailed to members and others on our mailing list.

Full Page 10 x 7

$600

Half Page 5 x 7
3x9
1/4 Page 3 x 4

$375
$250

Business Card
Customer-provided inserts
(inserted in drop distribution only)

$100
$175

The Edge is printed on recycle paper in four colors.
Your ad should be camera-ready.
If you want help with your ad, the Chamber’s
graphic designer can expertly assist you.
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MEMBERSHIP APPLICATION

Please complete this form, print and return with your membership to the
Black Chamber of Commerce

Business Name
Owner’s Name
Address
City

State/Zip

E- Mail Address
2nd E-mail

State/Zip

Phone

Date of membership

Sole Proprietorship

Partnership

Corporation

Non-Profit

Type of Business or Profession (please check ) one ):
 Automotive  Retail/Wholesale/Distributor  Civic/Social Organization
 Public Utilities  Healthcare  Publisher/Printer  Entertainment/
Amusement  Transportation  Financial  Radio/TV/Media, Public
Relations/ Advertising  Insurance  Real Estate  Construction
 Manufacturer/
Processor Restaurant/Food Service  Legal

 Other: _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _
 Networking  Business Development  Marketing  New technology
 Minority Certification
 Business Start-Up Information
Amount Enclosed: $__ _ _ _ _ _ _ _ _.

Annual Membership Dues
Non-profit
$150
Small Business $200
Partnerships
$350
Silver Corporate
$1,000
Corporate Business $2,500
Major/Gold Partner $5,000

Southern California Black
Chamber of Commerce
P.O. Box 1722
Duarte Ca 91009
Blackchamberofcommerce.org
888-466-7408

Chapter: Inland Cities West Inland Cities East  Inland Valley
 Moreno Valley  Hollywood Cities  San Gabriel
 Pomona Valley  Barstow  Palm Springs  High Dessert
 Riverside  International
23

Southern California Black
Chambers of Commerce
P.O. Box 1722 Duarte Ca, 91009
BLACKCHAMBEROFCOMMERCE.ORG

Southern California
Black Chamber :
Hollywood
Pomona Valley
Inland Cities
Inland Valley
Inland Cities West
Inland Cities East
Riverside/Corona
San Gabriel Valley
Palm Springs
Moreno Valley
Barstow
Blackchamberofcommerce.org
888-466-7408
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