
The search engines will crawl websites and index your website pages so it can provide 
answers to search requests. The answers are displayed based on relevance to the 

search request and popularity of the results. Focusing on SEO, will help with the 
relevance of your website.  The optimization of SEO is adjusting and monitoring the 

keywords that are used to search for your restaurant. 

SEARCH ENGINE 
OPTIMATIZATION

What is Search Engine Optimization? There are a variety 
of search engines that guests use to search for information 
on the internet. The biggest search engine is Google, 
followed by Bing and then Yahoo. If you search the same 
term on all three search engines you will get di�erent 
results as each search engine has their own unique 
algorithm. Each search engine keeps their algorithm a 
secret, but there is basic information that they all use. 

Why should you focus on SEO?  
If you have a website for your business, you need to 
understand what you need to configure on the website, 
so the search engines can find your restaurant in the 
results. Most people think that SEO only applies to your 
website. As a business owner you can focus on SEO 
even without a website. 

FOCUSING ON SEO EVEN IF YOU DO NOT HAVE A WEBSITE:
Even if you do not have a website, you can focus on SEO by ensuring that you are listed on third party websites that 
search engines read. The first and most important is to make sure that you setup an account on Google business 
owner’s site (https://business.google.com/ ). If you create an account, you can add all of your locations under this one 
account. The value of adding accounts on Google is that this will put your location on Google maps, search and even 
creates a Google+ page.  The Google search engine will review the Google business locations to include in the 
business search result set. You may find that guests have already added your restaurant on the Google Business pages. 
In this case, you will need to claim the business page, so you can update the content, hours, etc. about the restaurant. 

You can do the same for the other search engines or websites that guests 
search. Make sure you add your business on Bing (https://www.bingplaces.com/) 
and Yahoo. Other sites to look at are Around Me, Yellow Pages, Yelp, TripAdvisor, 
City Search, Mapquest, etc.  A few of these sites may charge a one-time setup 
fee to be included on their site. 
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This is one of the most critical things to do for your business digital footprint. Focus on the Google and Bing business pages FIRST, 
as you will see an improvement in your search results immediately. 

EXPERT TIP:



The Beginners Guide to SEO
https://moz.com/beginners-guide-to-seo 

What is SEO / Search Engine Optimization?
http://searchengineland.com/guide/what-is-seo

7 Powerful SEO & Management Tools to Make your Social 
Media E�orts More E�ective
http://marketingland.com/7-powerful-seo-management-tools-incre
ase-e�ectiveness-social-media-e�orts-208874

5 Must-Dos for SEO Beginners
http://searchengineland.com/5-must-dos-seo-267750

4 Common Small Business SEO Snafus
https://linknow.com/blog/2017/01/09/4-common-small-business-
seo-snafus/

Add or Claim Your Google Business Listing
https://support.google.com/business/answer/2911778?hl=en

How to Set Up and Manage your TripAdvisor Business Listing
http://tourismeschool.com/how-to-manage-your-tripadvisor-listing/

Yelp: Free Tools for Your Business
https://www.yelp-support.com/Free_Tools_for_Your_Business?l=en_US

Shhhh! Use These 5 WordPress SEO Secrets to Drive Insane Tra�c
https://smallbiztrends.com/2017/06/wordpress-seo-tips.html

How Social Media Helps SEO (Final Answer)
https://www.searchenginejournal.com/social-media-seo/196185/?v
er=196185X3&utm_content=bu�er44c2d&utm_medium=social&ut
m_source=twitter.com&utm_campaign=bu�er

What is Search Engine Optimization / SEO
Video describing what SEO is: https://youtu.be/hF515-0Tduk
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FOCUSING ON SEO EVEN IF YOU DO NOT HAVE A WEBSITE:
Even if you do not have a website, you can focus on SEO by ensuring that you are listed on third party websites that 
search engines read. The first and most important is to make sure that you setup an account on Google business 
owner’s site (https://business.google.com/ ). If you create an account, you can add all of your locations under this one 
account. The value of adding accounts on Google is that this will put your location on Google maps, search and even 
creates a Google+ page.  The Google search engine will review the Google business locations to include in the 
business search result set. You may find that guests have already added your restaurant on the Google Business pages. 
In this case, you will need to claim the business page, so you can update the content, hours, etc. about the restaurant. 

You can do the same for the other search engines or websites that guests 
search. Make sure you add your business on Bing (https://www.bingplaces.com/) 
and Yahoo. Other sites to look at are Around Me, Yellow Pages, Yelp, TripAdvisor, 
City Search, Mapquest, etc.  A few of these sites may charge a one-time setup 
fee to be included on their site. 

First is the Page Title. It is important 
to name the pages with your 
restaurant name and then words 
that describe the content on the 
page. For example, if you had a 
Chinese restaurant, the menu page 
title could be “China House-Chinese 
Restaurant-Menus.” For the location 
pages, you would want to list the 
city or state so your restaurant name 
comes up in general searches.  For 
example, “China House-Chinese 
Restaurant–Columbus Ohio.”

Next is the Page Description. This 
gives you more characters than the 
page title to describe the restaurant. 
Use words in your description that 
guests will use to search for your 

restaurant. Here you could mention 
the mall or plaza that you are 
located in or, if you are near a 
big university, mention it in the 
description.”

Next are Tags, both Meta tags 
and Heading Tags. Some of the 
search engines do not use the 
Tags as heavily in the search results 
anymore. You can use tools to 
help you determine the keywords 
that guests are using to search for 
your restaurant. 

The last piece to assist with the 
SEO is to make sure you have 
Backlinks to your website; these 
are sometimes referred to as 

Citations. By listing your restaurants 
name, address and phone information 
on the third party sites it can create 
more importance to your website – 
which search engines like. There are 
tools that can assist with building 
out citations on third party sites.  
An example would be to list your 
restaurant on TripAdvisor and put 
links to your website and Facebook 
page from your TripAdvisor page.

• BrightLocal - https://www.brightlocal.com/
• WooRank - https://www.woorank.com/
• Mention - https://mention.com/en/
• SproutSocial - http://sproutsocial.com/
• ReviewTrackers - https://www.reviewtrackers.com/

TOOLS:

GETTING STARTED WITH SEO ON YOUR WEBSITE:
Let’s first understand SEO on your website. Behind the scenes of a website you have the ability to configure some 
data that the search engines read.  

Do you want to know how you are doing with search results? There are tools that help you measure this. 

For the business owner who needs 
consulting or logos and images for their 

website, look at FIVERR (www.fiverr.com). 
This site o�ers freelance services for a 

nominal fee.

EXPERT TIP:

Third party websites may have your 
restaurant already included, so FIRST 

search for your restaurant and determine if 
you need to claim the listing or if you need 

to add a new listing.

EXPERT TIP:

• SEOCentro - https://www.seocentro.com/tools/
search-engines/keyword-position.html

• Bussumo - https://app.buzzsumo.com/research/most-shared 
– This site compares multiple sites based on the website 
url/domain you are checking


