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This style guide is intended to define the usage of all 
Copper River Marketing Association’s creative elements. As 
we are still in the development of many of these elements 
and assets, this style guide will be evolving over time. 

Currently this style guide is focused on communicating the 
brand: personality, logos, brand colors, typography, etc. 

If additional direction is needed please contact:

Christa Hoover
ExecutiveDirector@CopperRiverMarketing.org 

Kinsey Justa
Programs@CopperRiverMarketing.org 

(907) 424-3459

PURPOSE
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POSITIONING

To empower food decision makers who are willing to pay 
a premium for the highest quality product/ingredient,

The Copper River Alaska fisheries and artisan fisherman 
bring you early-run, wild, King, Sockeye and  
Coho salmon,

that are caught by craftsmen in small boats and 
individually hand processed for a difference you can  
see and taste.

COPPER RIVER WILD 
ALASKA SALMON 
POSITIONING
(INTERNAL USE ONLY)

4



COPPER RIVER WILD 
ALASKA SALMON 
REASONS TO BELIEVE

Pillar 1 – The Fish
Born free. Caught wild. Naturally Delicious.
From the first bite, you can taste the difference in the wild 
salmon harvest from Alaska’s renown Copper River. Silken 
texture, deep color, and incredible flavor are born from an 
epic ritual: every year from May through September, King, 
Sockeye and Coho return to the Copper River to make the 
arduous 300-mile journey up the turbulent, glacial fed waters 
to spawn in their birthplace. This is no easy task and they 
need to pack on extra fat reserves to fuel their journey—
resulting in salmon rich in heart-healthy omega-3 fatty acids. 
This perfect combination of diet and DNA yield a superior 
color, texture, and taste—not to mention increased health 
benefits. Copper River wild Alaska King, Sockeye and Coho 
salmon are truly unique and superior fish you can serve and 
eat with pride.
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COPPER RIVER WILD 
ALASKA SALMON 
REASONS TO BELIEVE

Pillar 2 – Harvesting and Processing
The artisan craft of fishing—Steeped in 
tradition. Perfected in practice.
We are preserving the rich, natural legacy of the Copper 
River. That’s why every fish we catch is treated with the 
utmost respect and care. Wild Alaska Copper River salmon 
are caught by a small fleet of independent fishermen, on one- 
and two-man boats.  This craft has been handed down for 
generations along with passion, knowledge and perseverance.  
Hand picked from the net one by one, our salmon are 
individually handled, inspected for quality, stored on iced in 
refrigerated holds and urgently shipped by plane daily for the 
pinnacle of quality and freshness. 
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COPPER RIVER WILD 
ALASKA SALMON 
REASONS TO BELIEVE

Pillar 3 – Copper River Flats and Basin
Alaska’s Copper River, the crown jewel of the 
pristine Gulf of Alaska.
Rising out of the Copper Glacier in the untouched wilderness 
of southcentral Alaska, the Copper River Delta is one of 
the last intact watersheds in the world—turbid glacial water 
flowing through the majestic Wrangell and Chugach Mountains 
to the central coast where it empties into the Gulf of Alaska. 
This is where our fishery is located, and where we sustainably 
harvest the world’s best wild salmon. 

Pillar 4 – Fisherman and Community
A community committed to preservation 
and conservation
The fishing families of southcentral Alaska are 
independent, small business owners dedicated to long-
term sustainability of the salmon stocks, environment and 
way of life. Our passion not only preserves our livelihood 
but also ensures abundance for future generations.  
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COPPER RIVER WILD 
ALASKA SALMON 
BRAND STORY

Born free. Caught wild. Naturally Delicious. 
There’s not one thing that makes Wild Alaskan Copper River 
King, Sockeye, and Coho Salmon different—there are many. 
Deep color. Silken texture. Rich flavor. The Copper River 
difference is in the extra fat these fish store to sustain their 
arduous, upriver journey to the stream where they were 
born. 

Honoring that turbulent journey, our artisan fishermen 
treat each fish with the utmost care, employing traditional, 
sustainable practices. With hand processing and minimal 
handling, we deliver our salmon to you as fresh as if you’d just 
caught it yourself. We are committed to conserving the rich 
Copper River heritage for many generations to come, and to 
providing you with only the best quality and flavor—a truly 
superior salmon you can serve and eat with pride. 
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COPPER RIVER WILD 
ALASKA SALMON  
TARGET AUDIENCE
(INTERNAL USE ONLY)

Target audiences are broken into 4 segments:

Consumers
Patrons who purchase fresh seafood at specialty retailers 
and high-end restaurants.

Supply Chain
Processors: Companies that process, package, and ship 
fresh Copper River Wild Alaska King, Sockeye and Coho 
Salmon direct to the retailer or foodservice buyer, OR 
through a separate distributor.

Distributors: Specialty and broad-line distributors that sell 
fresh and frozen salmon to specialty retailers and fine dining 
restaurants in the US.

Specialty Retailers
Small chains and independents that cater to high value 
consumers with high value specialty products.  

High-end Restaurants
Small chains and independents that use menu descriptions 
and wait staff to promote seafood value with information 
such as point of origin. 
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There are two approved color logos for Copper River 
Wild Alaska Salmon. They can be used interchangably 
where appropriate. In order to protect this mark, please 
ensure proper and consistent usage.

CLEARSPACE
The minimum clearspace around the primary logo is 
equivalent to 1/4 of the width of the logo (x).

SMALLEST SIZE USE
The minimum size the primary logo may be used for print 
applications is .4” (10mm) wide. 

For digital applications, the minimum size is 160 pixels 
wide.

LOGO ARTWORK
Do not attempt to redraw or recreate any element of 
the logo. Use the approved digital files of the artwork.

COPPER RIVER WILD ALASKA SALMON
COLOR LOGOS

x

x

x

x
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The monochromatic logo should only be used when 
there are not enough colors to properly reproduce the 
primary logo. 

CLEARSPACE
The minimum clearspace around the monochromatic 
logo is equivalent to 1/4 of the width of the logo.

SMALLEST SIZE USE
The minimum size the monochromatic logo may be used 
for print applications is .4” (10mm) wide (x). 

For digital applications, the minimum size is 160 pixels 
wide.

LOGO ARTWORK
Do not attempt to redraw or recreate any element of 
the logo. Use the approved digital files of the artwork.

COPPER RIVER WILD ALASKA SALMON 
MONOCHROMATIC LOGOS

x

x

Black BG being used for logo visibility only. It is 
not part of the monochromatic logo

Dark monochromatic logo uses DARK GREY 
from the COPPER RIVER COLOR PALETTE

11



To make sure our logotype appears as consistently as 
possible throughout our communications, we’ve identified 
a few ways we don’t want our logo to appear. 

Do not stretch, squeeze or rotate the logo.

Do not change the content of the logo.

Do not change the colors of the logo.

Do not alter the elements of the logo.

Do not crop or tile the logo.
 
Do not use logo elements in part of a larger design.

Do not add any filters, shadows, or glows to the logo.

Do not extrude or emboss the logo.

COPPER RIVER WILD ALASKA SALMON 
IMPROPER LOGO USAGE
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COPPER RIVER BLUE
C100 M44 Y39 K71
R0 G46 B59 
#002e3b

LIGHT BLUE
C86 M51 Y7 K0
R29 G115 B176
#1d73b0

COPPER RIVER BLUE and LIGHT COPPER are our 
hero colors. We use these two colors to clearly signify 
the presence of Copper River in people’s lives, and to 
help our users immediately identify us. Use these colors 
generously for our type, charts and as a background.

We have a select set of supporting neutral colors which 
help our primary color sing. In the majority of uses, we 
want strong contrast between all of the colors used.

COPPER RIVER WILD ALASKA SALMON  
COLOR PALETTE

Primary Colors

COPPER
C31 M81 Y100 K34
R130 G58 B27
#823a1b

LIGHT COPPER
C17 M49 Y93 K2
R207 G138 B52
#ce8a34

LIGHT GRAY
C44 M36 Y36 K1
R150 G150 B150
#969696

DARK GRAY
C0 M0 Y0 K85
R75 G75 B75
#4d4d4f

Accent Colors
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The primary font for the Copper River 
Wild Alaska Salmon brand is GILL 
SANS. GILL SANS Light and Bold are 
used in both sentence case and all caps. 
This font is a web enabled font and can 
be downloaded purchased through the 
following link: https://www.myfonts.
com/fonts/mti/gill-sans/

GILL SANS Light 
a b c d e f g h i j k l m n o p q r s t u v w x y z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

GILL SANS Bold  
a b c d e f g h i j k l m n o p q r s t u v w x y z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

COPPER RIVER WILD ALASKA SALMON 
TYPOGRAPHY

The secondary font for the Copper River 
Copper River Wild Alaska Salmon brand 
is ARIAL. This font should be used when 
GILL SANS is not available or when 
creating documents to be edited by multiple 
individuals such as word documents and 
powerpoint presentations. ARIAL Regular 
and Bold are used in both sentence case and 
all caps. 

ARIAL Regular
a b c d e f g h i j k l m n o p q r s t u v w x y z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

ARIAL Bold
a b c d e f g h i j k l m n o p q r s t u v w x y z
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
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Photography should be clean, fresh, wholesome and 
simple. Natural light should be used whenever possible. 
The prepared product should be featured front and 
center and not overly dressed or smothered in other 
ingredients. Use simple plates and natural surfaces like 
wood and parchment paper.

COPPER RIVER WILD ALASKA SALMON 
FOOD PHOTOGRAPHY
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Photography of raw product should look fresh, clean and 
free from defects. Raw fish can be whole or processed 
but don’t use imagery with blood. Natural light should be 
used whenever possible. 

COPPER RIVER WILD ALASKA SALMON  
RAW PRODUCT PHOTOGRAPHY
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Photos of fishermen should show off individual 
personalities. Images should show teamwork, individual 
portraits, smiling faces, hard but satisfying work, small 
crews and generations of fisherman  –men and women. 
The best photos should tell a story and pull the viewer  
in. We would prefer to see fisherman on clear days 
rather than story days as we are portraying the scenic 
side of Alaska.   

COPPER RIVER WILD ALASKA SALMON  
FISHERMAN PHOTOGRAPHY
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Photos of Alaska should showcase the unique and 
expansive environment of the Copper River, mountains, 
harbor, small vessels and the environment of Alaska. 

We are seeking imagery featuring all seasons of Alaska. 
We would prefer all imagery to feature big blue skies as 
we are seeking a more pristine and scenic representation 
of the state and fisheries. 

Boats and equipment should be in good working order 
and not overly weathered in appearance. We would like 
to embrace the artisan nature of the craft; however we 
are seeking to maintain our super premium positioning.   

COPPER RIVER WILD ALASKA SALMON
ALASKAN/COPPER RIVER PHOTOGRAPHY
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BRAND PERSONALITY

SINCERITY: 

• Down to earth
• Warm
• Wholesome
• Thoughtful
• Kind

EXCITEMENT:

• Optimistic
• Positive
• Contemporary
• Friendly
• Happy
• Likeable
• Energetic
• Imaginative

COMPETENCE:

• Helpful
• Consistent
• Responsible
• Reliable
• Confident
• Patient
• Intelligent 

RUGGEDNESS:
• Outdoorsy
• Picturesque
• Scenic

SOPHISTICATION:

• Premium

TONE

TONE:

• Authentic and approachable
• Warm and friendly
• Less formal / more informal
• Less professional / more relaxed  

(we are craftsman and artisans)
• Less reserved / more warm
• Balanced between seriousness and 

humorous as reflected in brand 
personality.

• Balance of mature (experience) and 
youthful (appealing to Millenials)

TONE DEAF:
We will be scientific and technical in 
relation to what makes the fish superior 
and how we process and preserve; 
however, we want to be storytellers-
romanticizing: the fish, the people, the 
community, Alaska (whenever possible, 
told by the fisherman themselves- 
first person)

COPPER RIVER WILD ALASKA SALMON  
BRAND PERSONALITY AND TONE
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COPPER RIVER WILD  
ALASKA SALMON SOCIAL  
MEDIA PRESENCE

The following Social Channels are active for  
Copper River Wild Alaska Salmon:

Facebook: CopperRiverSalmon

Twitter: @CopperRiverWild

Instgram: CopperRiverSalmon

YouTube: Copper River Salmon

Our social strategy is continuing to evolve; however,  
we are seeking to build awareness of awareness of 
Copper River Wild Alaska King, Sockeye and Coho 
Salmon AND educate audiences on what make it 
superior than any other fresh salmon on the market. As 
such our content will seek to educate and entertain. 

KEY TAKE AWAYS:
We are seeking to protect our branding; therefore we 
are seeking continuity and consistency in how we use the 
brand name in text. Please refer to the brand as: 
• Copper River Wild Alaska King, Sockeye,  

and Coho Salmon 
• Copper River Wild Alaska King Salmon
• Copper River Wild Alaska Sockeye Salmon
• Copper River Wild Alaska Coho Salmon
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APPENDIX

PRINCE WILLIAM SOUND 
WILD ALASKA SOCKEYE SALMON



PRINCE WILLIAM SOUND  
WILD ALASKA SOCKEYE  
SALMON POSITIONING
(INTERNAL USE ONLY) 

POSITIONING

To educated food decision makers who seek to achieve 
the highest  quality product within their budget,

the Prince William Sound Alaska fishery and artisan 
fisherman bring you wild salmon

that are caught in small boats by craftsmen who 
individually hand process for a difference you can taste.
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PRINCE WILLIAM SOUND  
WILD ALASKA SOCKEYE SALMON
REASONS TO BELIEVE 

Pillar 3 – Prince William Sound
The taste of untouched beauty
Prince William Sound is like no other place in the world.  
Surrounded by spectacular glaciers and mountains, and 
shielded from the open ocean by barrier islands, this unspoiled 
sound on Alaska’s southcentral coast is home to a vast variety 
of wildlife. Salmon thrive in these pristine waters. To preserve 
the sound’s rich diversity, our fishery upholds the highest 
standards of quality and sustainability, treating each fish with 
the utmost care.

Pillar 4 – Fisherman and Community
A tradition of conservation
We are committed to fishing responsibly, and are dedicated to 
preserving our livelihood for generations to come. We listen 
to the scientists and adhere to government regulations limiting 
the number of fish we harvest each year.  I guess you can say, 
we give up short-term gain for long-term sustainability—a 
practice our parents and grandparents taught us and we gladly 
embrace and teach it today—for our future.

Pillar 1 – The Fish
Pure. Fresh. Wild.
Prince William Sound Alaskan wild salmon’s rich flavor, silken 
flesh, and vibrant color comes from the untouched Alaskan 
waters they thrive in. High in omega-3 fatty acids, wild salmon 
is known for its incredible health benefits and taste. Best of 
all, our salmon are harvested sustainably and processed in 
small batches, so you know you are doing good while getting 
the best. 

Pillar 2 – Harvesting and Processing
Minimal handling. Maximum quality.
We are committed to preserving the rich, natural legacy 
of Prince William Sound, handling every fish with care 
and employing artisan-harvesting practices honed over 
generations. We are independent fishermen who set out on 
small one and two-man boats to catch salmon using traditional 
gillnets. Each catch is handled minimally, delivered quickly, and 
inspected individually to guarantee excellence. We want your 
salmon to taste as fresh as if you were on the boat with us.
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