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Dear Brothers and Sisters,

 Our turnout in Boston for the “Hardhats for Hillary” rally 
was outstanding.  It was a special feeling to see that “Sea of Or-
ange” as I arrived at Faneuil Hall with General President O’Sulli-
van.  For me, it marks the beginning of what looks to be a banner 
year in LIUNA history.  In the fall of this year, 2016, we will have 
our 25th LIUNA Convention, as well as an important presidential 
election. 
 Political action is a key component of our mission to 
keep family supporting jobs on the top of the to-do list for every 
national and state candidate we endorse this year.  When you take 
to the streets, man the phones, text or tweet, you become the 
voice of working men and women 
across this country.  
 Yes, today we have expanded 
our grassroots outreach to include all 
kinds of social media to make it even 
easier for you to participate.  It is ex-
citing to see LIUNA members across 
North America telling our story on 
Facebook, Twitter, You-Tube, Insta-
gram and even Linked-In.  It speaks to 
LIUNA’s extraordinary efforts over the 
past few years to expand our grassroots 
organizing and to connect members 
with the real issues that affect your daily lives. 
 The Internet and social media sites are tools that every-
one can use.  Teenagers to grandmothers are now well versed in 
social media as a communication tool that allows you to access 
information in real time.  Our Business Managers can get infor-
mation to members, literally in minutes.  It also connects us to 
developments that affect our signatory contractors so we can take 
action immediately when necessary.  

Using social media levels the communication playing 
field and allows social justice organizations like LIUNA, to com-
pete with the billions of dollars spent by individuals and large 
corporations to influence the public.  LIUNA leaders and mem-
bers are on-line today giving you the real facts about urgent issues 
like infrastructure investment, economic recovery for the middle 
class, creating family sustaining jobs and ending attacks on collec-
tive bargaining without the sensationalism and spin essential to 
today’s network news programs.
 What is really important is that we all do more than talk.  
We must use this information to take action!  Social media tools 
are the ideal way to let family and friends know why, when and 
how they can help make our collective voice heard. Supporting 

working family candidates and Getting 
Out the Vote (GOTV) will be a key 
component of our activism strategy this 
year.   We have made significant strides 
in advancing our middle class econom-
ic agenda.  However, your voice will be 
more important than ever as we contin-
ue to move forward.  Let’s come togeth-
er in 2016 and lend our voice so we can 
continue to Feel The Power of LIUNA!  

    
Fraternally Yours,

       Armand E. Sabitoni
       General Secretary-Treasurer and

       New England Regional Manager
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